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allen west

Restaurateur & CEO

Not many people can count Sean Puffy Combs as a
client.  However, Allen West has been a premier force in
the hospitality and entertainment industry for over a
decade.  Having owned, managed, consulted and pro-
moted some of New York’s most vibrant restaurants and
nightclubs, Allen has successfully established himself as a
hospitality and entertainment guru.  When asked "what’s
your recipe for success?" Allen laughs, "vision and hard
work.  Lots of hard work".  

Having started his career as the youngest Captain ever to
work at the Four Seasons Biltmore in Santa Barbara,
California, Allen learned many of his four-star service
techniques early.  To secure the business fundamentals,
Allen earned a BA in Business Management from 
St. Francis College in Brooklyn, New York.  

Seeking to make his own way, Allen turned obstacles into
attributes. Despite being 23 years old and having 
relatively little experience, Allen along with his business
partner, was able to raise $200,000 to open his first
restaurant, Kwanzaa, in New York City.  After two incred-
ibly successful years as a restaurant owner, Allen sought
a new challenge.  After selling his interest in Kwanzaa,
Allen launched a consulting practice, Nationwide
Restaurant Resources, a full-service hospitality consulting
firm specializing in restaurants and nightclubs coast to
coast.  "My goal was to develop a hospitality organization
designed to empower and create opportunities for
young black professionals" he acknowledges. 

Allen’s first account was Central Park’s Boathouse Café
which was named one of the ’Top 10’ outdoor cafés in
the country during Allen’s consulting contract. Allen’s
professional brand and track record equates to seven 
figure earnings for many of his clients which include

Justin’s Restaurant and the Red Eye Grill which is the 7th
highest grossing restaurant in the country. 

Allen is currently the owner and operator of the Harlem
Grill, New York’s newest hotspot.  "It’s my goal to help
create more critical mass in Harlem’s burgeoning
nightlife scene.  I want to put on display that we can do
it, just as well, if not better than they can!" exclaims this
self-assured entrepreneur.

Admitting that he is driven by hard work ethics, this pas-
sionate family man confides, "work is rewarding.
However, I’m most proud of the relationship I have with
my fiancé and my son."

On Black Male Empowerment

"Navigating our health care system can be frustrating and

confusing. Often, as patients, we are reluctant to ask

probing questions for fear of appearing ignorant.

However, it is imperative that you ask questions to gain

understanding and clarity.  Additionally, select a physician

that you feel comfortable with, one that understands your

challenges and thoroughly explains treatment options.

Most importantly take your healthcare seriously and get

regular physicals!" UIM

The most important thing
for a successful black 
male to strive for is to 

help another young 
black male succeed.  

Too often we turn our 
backs on those that could
benefit from our support.  
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